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Awarded ‘Best Magazine’ by the Herald Student Media Awards in 2006 and 2008, GUM is a stylish, chic and 
cutting-edge magazine. It focuses on a range of topics, from fashion to politics to art. Its reputation for high-
quality design and finishes mean that it’s sought after and talked about. It has developed a following of artists, 
creatives, and students alike over the past few years. The estimated readership is 15,000 and copies are always 
in demand.

3000 copies of each issue are published quarterly - the first during Freshers’ Week -  and distributed throughout 
Glasgow, in venues popular with the 18-24 age-range, including bars, cafes and clubs. 

GUM001
GUM002
GUM003
GUM004
GUM005

Back cover
Inside front/back cover

Full inside page
Half inside page

Quarter inside page

267x210mm
267x210mm
267x210mm
105x133mm
105x67mm

£499
£399
£349
£249
£199

Reference Code Advert Position Dimensions Cost

This multi-award winning student newspaper is distributed throughout the Uni-
versity and West End and will fly off the shelves in the first week of term. 

Artwork and booking deadline:  Monday 5th September 2011

GLASGOW UNIVERSITY MAGAZINE
www.gum.glasgowstudent.net
gum@src.gla.ac.uk
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Having won a plethora of awards at the Herald Student Media Awards and Guardian Student Media Awards 
in recent years, Guardian’s reputation precedes it. The newspaper – as well as a news section which often 
features stories picked up by national press – contains features, lifestyle, arts and sports sections: there’s 
something for everyone to enjoy. Loyalty and continued interest in the paper has developed in students 
studying at both the University and School of Art.

Each issue flies off the shelves when new issues are distributed every 3 weeks around the University of 
Glasgow campus, halls of residence, Glasgow School of Art, and student hotspots in the west end.  The first 
edition released shortly after Freshers’ Week is set to be ‘sold out’ even quicker: first year students will use 
the reputable publication to find out more about student life at Glasgow.

Guardian newspaper

GUG001
GUG002
GUG003
GUG004
GUG005

Front Page Banner
Inside Banner
Quarter Page

Half Page
Full Page

42 x 266mm
42 x 266mm
167 x 137mm
167 x 266mm
335 x 266mm

£100
£80
£200
£400
£750

GUG006 Back Cover 335 x 266mm £800
GUG007 Wrap Around 335 x 274mm x 2 £2000
GUG008 Flyer Inserts A5/A6 £160 

This multi-award winning student newspaper has a readership of over 20,000 and 
is distributed throughout University and the west end of Glasgow.

Reference Code Advert Position Dimensions Cost

Advertising within Guardian and GUM is available throughout the year and discounted rates are 
available. To make a booking outwith Freshers’ Week email enquiries@src.gla.ac.uk.

Artwork and booking deadline: Monday 5th September 2011

www.glasgowguardian.co.uk
editors@glasgowguardian.co.uk
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Glasgow University Student Television

Glasgow University Student Television is the UK’s first student TV station. For 
over forty-five years, GUST has produced brand new programming every week, 
which can be viewed online, on your iPod, and at various locations around campus. 

With its studio facilities, fully equipped editing suites and a plethora of filming 
equipment, it produces high-quality and professional output, and it offers oppor-
tunities in presenting, writing, directing, acting, effects and design and more. 

Former GUST members include broadcaster Andrew Neil and Doctor Who writ-
er Steven Moffat.

Programmes 
Every week, GUST News provides coverage of the week’s events, with a particular focus on campus-based 
issues, including its investigative reports, which in recent years have covered subjects such as personal safety 
alarms, alcohol use amongst students, and security in halls of residence. 

News
National news is also analysed from a student’s perspective, with in-studio discussions and interviews with 
the key players. 

Sport
GUST Sport’s focus is entirely on the University’s teams, with results from all the main matches and selected 
highlights.

Arts & Events
G-Spot, GUST’s arts and events guide, looks at what’s going on in and around Glasgow, both on campus and 
beyond, and is presented from a featured location each week. 

Music
GUST’s music programming will continue to feature live performances and interviews with both unsigned and 
well-known artists. In addition, live events are held throughout the year.

www.gust.tv
controller@gust.tv
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Programme sponsorship
10 second video before and after the programme
£150 per episode (screen, podcast and website)

Advertisements
30 second advertisements, Per Week
Package 1 (4 screenings per day) £100 per week
Package 2 (8 screenings per day) £180 per week
Package 3 (12 screenings per day) £260 per week
Package 4 (24 screenings per day) £500 per week

Advertisement Production
Production of 30 second advertisements
£150 (one day’s filming + edit) 

Still Advertisements 
Package 1 (4 screenings per day) £50 per week
Package 2 (8 screenings per day) £90 per week
Package 3 (12 screenings per day) £130 per week
Package 4 (24 screenings per day) £250 per week

packages
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Sponsorship & Advertising Opportunities

Subcity Radio Station

www.subcity.org
manager@subcity.org

Subcity Radio is a leading name in the Glasgow music scene, with a loyal and thriv-
ing fan-base spread throughout the city that enjoys Subcity’s traditions of high 
quality broadcasting and fantastic events. With around 24,000 hits to the Subcity.
org website per month, the Subcity brand has become a byword for cutting-edge 
music.

Subcity Radio broadcasts online throughout the academic year and also on FM at certain intervals. During 
2009-10, the station had over 120 shows presented by a wide range of DJs, all with their own unique musical 
tastes. 

Subcity Radio has an impressive reputation throughout the city, attracting online listeners from student, young 
professional, and trendy Glaswegian backgrounds. They continue to build their image through various sell-
out clubnights in some of the city’s top venues and their 24-hours a day content is archived in a ‘listen again’ 
feature to allow extended listening for anyone who’s missed their favourite show. 

Sponsor an event (£120)

Event sponsorship involves having your brand associated with the event anytime it is mentioned on air and 
on posters and flyer. Your brand logo will appear on the flyer and poster alongside the event name. This is 
not exclusive and you may appear alongside other brands, unless you require sole sponsorship, which can be 
negotiated. 

On Air Advertising (30 seconds duration)

Package 1 (4 a day) £100 Per Week

Package 2 (8 a day) £180 Per Week

Package 3 (12 a day) £260 Per Week

Package 4 (24 a day) £500 Per Week

Alternative lengths: 60s +60%, 50s +40%, 40s +20%, 20s –10% and 10s –20%

Posters and Flyers Packs (£80)
Over the course of the year, the station produces several posters and flyers for general recognition of the 
station. While not highlighting a specific event, it does allow your brand to be beside the highly regarded 
Subcity brand.
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All rates are negotiable. All prices exclude VAT. 

Packages
Standard Package (£500)

The Standard Package includes a wide variety of options together in one 
Logo on all print material
30 second on-air advert played 55 times at peak hours (spread over a week)
VIP passes to all events 

Premium Package (£2,000)

Become our primary sponsor with this popular package

Package Includes: 
“Subcity in association with [your brand]...” on all printed material
Audio plugs every hour throughout entire broadcast
VIP passes to all events
Opportunities for promotion at all events. 

Many other package options available. Contact us for more details.

Sponsor broadcast (£100) 

Get your logo on all the printed PR material for the broadcast: 5,000 A5 schedules; 500 A2 posters

Sponsor a flagship show 

“You’re listening to the Subcity live sessions in association with [your brand]”, logo beside show on schedule 
(5,000 distributed city wide), personal rapport between you and the presenter. Prices vary. Info and prices on 
our flagship shows available on request. 



GUSRC Media Pack 2011

GUSRC Freshers’ Week  Advertising Opportunities

Booking form

Please return by fax, post or as a scanned email attachment to: Sara Degnan
Glasgow University SRC
John McIntyre Building
University Avenue
Glasgow
G12 8QQ

Tel: 0141 339 8541
Fax: 0141 337 3557
Mobile: 07800555990
Email: freshersweek@src.gla.ac.uk

Company name:

Address:

Telephone:

Email:

Contact name:

Job title:

Signature:

Details of booking:

Price:

Accounts contact:

Accounts tel:

VAT reg #:

Company reg #:

Purchase order #:

All artwork to be supplied in .pdf, .eps or .jpg format with 5mm bleeds.
Please note that bookings should be confirmed with a 25% deposit payable by cheque or 
BACS.  Any bookings without a deposit payment made by the 6th September may result in 
that booking being cancelled unless prior agreement has been made. All bookings exclude VAT.


